
1.15.08
Sixth Ward
LES, NYC
Starring:

Lanie Alabanza-Barcena: Hellz Bellz

Claudia: CLAW Money

Vashtie Kola: Violette

Wendy Lam: Nitrolicious

Streetwear. Do you like the term?

Claw Money: It’s very pigeonholing. I’m from the streets so it’s an appropriate term but 

it can be more than that.

Lanie Albanza-Barcena: I’m over the term streetwear. I don’t know if it’s because I’m get-

ting older but when I hear it now I think about the younger generation.

Did it mean something at some point?

C: It was a category, like sweatpants, zip-up tracksuits. It was also the first wave of ur-

ban like PNB, Ecko, and that changed to something else now. A lot of the bigger urban 

brands are investing and sometimes buying the smaller streetwear brands.

What are some misconceptions of being a female designer?

L: The misconception I had in the very beginning was that I wasn’t doing my own work. 

People wouldn’t say it to me but they would ask Bam like are you really doing the graph-

ics for Lanie? I hated it.

C: As a graffiti artist I had to deal with guys that thought I didn’t paint. I was the first 

brand that was out there for girls. There was nothing back in 2002. I think it’s special 

and an honor to be in this industry because it’s hard to be a woman in business. You have 

to be a motherfucking bitch. You do.
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You all started at different points. 
Claw you were a graf artist. Vashtie you 
directed videos and promoted parties. 
Lanie you worked at an advertising 
agency. That may have contributed to 
people questioning…

Vashtie: Me coming up with a clothing line really start-

ed in 1999 when I was working in retail. It’s funny because 

at the time I was literally taking my Stüssy and Supreme T-

shirts and cutting them so they would fit me tailored.

L: I loved Stüssy men’s but I never wore their women’s clothes 

because it was too cute.

C: The girl’s line always blowed because they dumb down 

the men’s line and feminized it from a point of view that is 

not their customers.

Do you feel like what you are doing is 
important?

C: My whole thing in my life, starting with graffiti has been 

to inspire other girls. If I can do it, you can do it too. It’s 

not fair out there and if can inspire another girl to do 

her thing and take me out, so be it.

When you started out did you think it 
would be a serious business?

L: It was really just a creative outlet for me. I didn’t think 

it would be a business. When I was at Rocawear, all they 

wanted me to do was copy Baby Phat because they were num-

ber one in sales. I thought, as the art director I could do 

what I thought was cool. I’d do the graphics, hand it in 

and they would say, it’s too out of the box, no one is go-

ing to get it, it’s not going to sell. It all accumulated and 

I quickly made a line sheet and sent it to my friends who 

had stores and they were like, why don’t you actually make 

these?

V: One of the reasons why I am so dedicated to this is that 

in the beginning I didn’t want any investments. I really 

wanted to learn this all on my own.

C: I’m still bad at the business. We’ve had horror stories 

where I had to call my big scary homeboys to go to stores 

to collect.

Would you guys sell if someone came 
along and offered to buy you out?

C: I can’t just give it to you. It’s my entire identity. It’s really 

hard when you put all your heart into something to give 

it to someone else to manipulate.

L: I’ve invested so much in it. I wouldn’t just let it go. I’ll do 

it as long as I can.

Wendy: Do you think blogs help your brands and do you 

read the comments?

C: I never read the comments, fucking haters.

L: I want to hear what they have to say. There was that one 

time when you blogged the shirt that Cassie was wearing. 

It sold out after that.

Does the photo of a celebrity wear-
ing one of your pieces directly boost 
sales?

C: It’s weird, I have all the indie girls like MIA and Santogold, 

some of them I have no idea how they got my stuff like Amy 

Winehouse. That didn’t have the effect that Cameron Diaz 

did. Everyone was like where can I get that sweatshirt and 

that thing was from four years ago. She must have had it 

in the bottom of the closet.

L: Beyonce wore my tee and it went nuts. Cassie…

C: Who is Cassie? I see her in magazines, she’s very pretty but 

who is she?

Is it a coincidence that we’re in New 
York right now?

L: If I would have stayed in San Diego or LA, I don’t think I 

would have a line. New York brought it out in me…the peo-

ple, the hustle, the energy.

C: I think New York has that mystique that people want to 

buy into. The fact that it’s a complete melting pot gives it 

a lot of flavor.  

What was the main factor for launch-
ing your line when you did?

V: I waited too long in my opinion. I do this with every-

thing. I’m always like I’ll wait on that. I remember reading a 

quote somewhere like great ideas that are never executed 

are a waste of space. In ’99 I was like I want to start a line, I 

need the perfect name and then it’s oh I’m busy with school. 

It got to a point where I didn’t have a choice anymore. I saw 

so many other people doing great things on their own.

C: I don’t think any of us thought this would be a real busi-

ness. I still can’t believe that people still want to buy my 

stuff. Half the battle is just actually doing it. It’s all about 

paying forward. The more people you help along the way, 

the more help you will get along the way. I believe that.

 “I waited too long. I do this with every-
thing. It got to a point where I didn't 
have a choice. I saw so many other peo-
ple doing great things on their own."

– Vashtie

“It’s special and an honor to be in this 
industry because it’s hard to be a wom-
an in business. You have to be a bitch. 
You do.” 

– CLAW

“It was really just a creative outlet 
for me. I didn’t think it would be a 
business.” 

– Lanie

– Wendy
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